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In Go Code Colorado’s second year, the app challenge solidi-
fied its place in the Colorado tech and entrepreneurial commu-
nity. This thriving community has an impressive calendar of
opportunities to get involved, which is why | was even more
impressed with the caliber of talent in this year's participants-
and it showed in the creativity and competition they brought to
the challenge.

As | traveled the state for Challenge Weekend, | was thrilled to meet the many people who turned out to build
apps, build business, and build up our great state.

We saw a twenty-percentincrease in participants and teams from year one to year two—over 30 teams across
the five Challenge Weekend locations. By all accounts, the ideas, apps, and pitches were stronger this year.
We continued to garner strong community participation from corporate partners, individual mentors, local
civic leaders, and of course developers and entrepreneurs. We added a Challenge Weekend location on the
Western Slope in Grand Junction and we turned the Mentor Check-in into a full weekend of mentorship
and!support.

At the same time, we more than tripled the public data available on the Colorado Information Marketplace,
serving not only the participants of the Go Code Colorado challenge, but citizens across Colorado who now
have better access to state government information.

And we continue to be honored with recognition and awards, with four more coming this year. To the le**, you
can see a full list of the accolades Go Code Colorado has received.

Thankyou to allwho made this year a success, from our colleagues across state government, to our corporate
partners, mentors, volunteers, and of course the bright participants who put many hours of hard work into
creating business solutions with public data.
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Wayne W. Williams
Colorado Secretary of State
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Over 160 people, making up 31 teams, began
the Go Code Colorado challenge on April 10.
Some worked as many as 30 hours or more that
weekend, bringing life to creative ideas that
use public data to solve challenges for business
decision-makers. From each of the five Challenge
Weekend locations, two teams were picked as
winners—the best ideas were selected to move
on, getting matched with high-quality mentorship
and expertise to take their ideas to the next level.

On April 24, we brought the best and brightest
from around the state to Boulder, where an
expanded Mentor Weekend acted as a micro-ac-
celerator. The finalist teams spent another 20
hours or more with successful entrepreneurs,
developers, scrum masters, marketers, designers,
and attorneys. This expanded weekend was TEAM MEMBERS: Jeremy Folds, Jasser Mohamed, Nick Volpe, Vernon Volpe (not pictured)
in direct response to the desire from year one
teams to have more support and mentorship. The

outpouring of community support was a strong
signal that already successful business leaders see F L n w
the value in making public data more accessible.
FORT COLLINS, CO

Flow is an incentive-based mobile app designed to encourage and validate
responsible commuting behavior. It will reduce tra#ic congestion by analyzing,
predicting, and promoting responsible and environmentally friendly ways to
change commuting patterns. Commuters will be incentivized by perks from
local businesses.

Afour-week sprint led the teams to the final event
stage on May 21. Following a technical code
review and extensive questionnaire about their
business solution, each team had five minutes to

pitch their idea to a panel of distinguished
judges. Three winners were selected and each
awarded a $25,000 contract with the state for
theirlapplication.

Business Challenge: Transportation Solutions




Go Code Colorado WINNERS LS Go Code Colorado WINNERS

TEAM MEMBERS: Dylan KojiCheslin, Jaylyn Stoesz, Monisha Merchant, Kelly Poturalski, Aiko Cheslin, Miguel Trujillo, Scott Pantall, Thi Mai, Edgar Cordova TEAM MEMBERS: Jordan Majdolashrafi, Rich Kopcho, Wojciech Magda, David Crook, Kevin Winn
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There is a disconnect between the skills that graduates have
and what businesses need. MentorMatter connects college
and university students with volunteer industry mentors

Pikris a Colorado tourism app for residents and visitors that suggests activities : :
based on user preferences. Users willingly o#er personally identifiable infor- ' S A
mation in exchange for suggestions of interesting things to do. This visibility fiia o
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BY THE NUMBERS 9
COLORADO INFORMATION MARKETPLACE !CIM"
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JAN. 14 FEB.'14 MAR.'14  APR.‘14 MAY. ‘14 JUN. ‘14 JUL.'14 AUG. 14 SEP.'14 OCT.'14 NOV. ‘14 DEC.14 JAN. 15 FEB.'15 MAR.‘15  APR.‘15 MAY. ‘15 JUN. ‘15

This graph shows volume of data on CIM by representing the total number of bytes consumed by all the datasets that have
been loaded to the platform.
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This graph shows the number of views and downloads of CIM data. The two spikes in usage (March 14 and April ‘15)
correspond with the Go Code Colorado challenge.
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Demographics 46 Dept. of Local Alairs 47
Transportation 20 Dept. of Transportation 22

20 0O""ce of Information Technology/GIS Team 21

Water 18 Colorado Energy O*"ce 19
‘ . Business 17 Dept. of Labor and Employment 7
— Nonprofit 14 Dept. of Agriculture | 1
I ‘ Labor & Employment 1 Secretary of State || 1
$ Higher Education 4 0 5 10 15 20 25 30 35 40 45 50
Municipal 2
] 6 0 0 0 0 . Special thanks to the agencies that participated in publishing new
o data to CIM this year. To the le"" is a breakdown of new datasets by
Telecommunications 1
!

category and above is a breakdown of the agencies that published
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new data.
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http://gocode.colorado.gov/

Event Schedule

NOVEMBER

BUSINESS CHALLENGE
WORKSHOP

November 13,2014
Colorado State University,
Denver Center

L

KICK-OFF

April 8,2015
Denver Art Museum,
Denver

CHALLENGE WEEKEND
April 10-12,2015
Colorado Springs | Denver |
Durango | Fort Collins |
Grand Junction

MENTOR WEEKEND
April 24-26, 2015
Rally, Boulder

MAY

FINAL COMPETITION

May 21, 2015
History Colorado Center, Denver
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Go Code Colorado Final Competition, May 21, 2015 at History Colorado Center.
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